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The purpose of this course is to help you develop the skills necessary to be a global professional. It is designed for
those who work with people from other cultures or are preparing to do so in the future. We will be covering
different cultural tendencies that affect the way we communicate in business situations and everyday interactions.

After the taking the course you will have a grounded understanding of the core cultural frameworks that influence
communication as well as practical strategies for working effectively with anyone from any culture.

Message from the Instructor:

Becoming a global professional requires only making the decision to become one. Once you make the choice, you
are a global professional. The next step is to develop core skills in three areas: language skills, business skills, and
intercultural communication skills. 1 am looking forward to you taking that next step with me while we explore
communication in global teams.
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® Course Introduction
® Influence of Education on Discussion Styles
® Practical Meeting Skills
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D 8 A k) ® High Context vs. Low Context
® Japanese vs. English Rhetoric
® Responsibility in Communication

® Attitudes Toward Time
® Attitudes Toward Work Relationships
® Attitudes Toward Responsibility at Work
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©@9R H @) ® Appearance of Equality vs. Appearance of Inequality
® Decision Making: Top-Down vs. Flat
® Practical Discussion of Real Life Examples
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Matthew Nisselius (w3/=2—« =3 U T X)
Mr. Nisselius has been teaching and training corporate clients in business and language skills for over 17 years.
He runs a consulting firm servicing clients from various industries in the Tokyo metropolitan area. He is also
currently a lecturer at Meiji University , Tokyo University of Science and Keio University Graduate School of Media
Design. He studied at the United States Air Force Academy and at the University of Wyoming where he received a
B.A. in International Studies. He has an M.S. Ed. in TESOL from Temple University.




